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Fifty Million Coca-Cola Fans on Facebook
Invited to Make the World a Happier Place

As 50 Millionth Facebook User “Likes” Coca-Cola, Brand Announces Plan to Support
Online Community in Making the World Happier

ATLANTA--(BUSINESS WIRE)-- If you could rally 50 million of your friends to make the
world a happier place, what kind of results do you think you could achieve? Today Coca-
Cola announced plans to find out as the 50 millionth Facebook user “Liked” the brand’s
page. By harnessing the collective input of its fan base on Facebook, Coca-Cola will be a
catalyst in identifying simple ways to make the world a happier place.

“Throughout its history Coca-Cola has always had a role in bringing simple moments of
happiness to people around the world every day,” said Joe Tripodi, chief marketing and
commercial leadership officer, The Coca-Cola Company. “Today we have an engaged global
community more than 50 million strong connected through Facebook. This provides an
opportunity to engage our most supportive and enthusiastic fans in a quest to find ways to
make the world a happier place.”

Coca-Cola will identify individuals developing ideas that enable people to become more
active, give to others, be social or engage in other activities associated with increased
happiness. These creators will then collaborate with Coca-Cola and its Facebook community
to develop ideas that help spread happiness around the world.

Through a new application on Coca-Cola’s Facebook Page at
https://www.facebook.com/cocacola, fans can declare their commitment to help spread
happiness and be a part of this global effort at http://CokeURL.com/50MM.

Once registered, fans will be invited to directly participate by influencing and shaping the
ideas and rallying the larger community behind a social innovation. The Coca-Cola
Company will support the selected concept and visionary behind the idea by providing
access to teams that will help propel their solution. The ultimate outcome, to be piloted in
2013, could be a new invention, a cause or even a social application — something that can
harness the connectivity of the Facebook community to spread happiness around the world.

“Coca-Cola understands the value of communicating directly with its most ardent supporters
in an authentic way that helps make the world more open and connected,” said Sheryl
Sandberg, chief operating officer, Facebook. “This new program is the next step in fan
culture and we are glad to support Coca-Cola in this effort.”

Coca-Cola will share further details about the selection of participants, timelines and
concepts identified as the program progresses in coming weeks.

The Coca-Cola Facebook Page was not created by the Company but by two fans of the
brand — Dusty Sorg and Michael Jedrzejewski. In August 2008, Dusty and Michael were
looking for a fan page on Facebook to share their passion for Coca-Cola and, not finding


https://www.facebook.com/cocacola
http://cokeurl.com/50MM

one that met their idea of a great page, created their own. From that beginning, The Coca-
Cola Facebook Page has grown to become the largest brand page on Facebook.

The Coca-Cola Company

The Coca-Cola Company (NYSE: KO) is the world's largest beverage company, refreshing
consumers with more than 500 sparkling and still brands. Led by Coca-Cola, the world's
most valuable brand, our Company's portfolio features 15 billion-dollar brands including Diet
Coke, Fanta, Sprite, Coca-Cola Zero, vitaminwater, Powerade, Minute Maid, Simply, Georgia
and Del Valle. Globally, we are the No. 1 provider of sparkling beverages, ready-to-drink
coffees, and juices and juice drinks. Through the world's largest beverage distribution
system, consumers in more than 200 countries enjoy our beverages at a rate of 1.8 billion
servings a day. With an enduring commitment to building sustainable communities, our
Company is focused on initiatives that reduce our environmental footprint, support active,
healthy living, create a safe, inclusive work environment for our associates, and enhance the
economic development of the communities where we operate. Together with our bottling
partners, we rank among the world's top 10 private employers with more than 700,000
system employees. For more information, please visit www.thecoca-colacompany.com or
follow us on Twitter at twitter.com/CocaColaCo.
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