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ZICOTM Beverages Joins The Coca-Cola
Family

Coca-Cola North America’s Venturing and Emerging Brands Business Unit Leads
Acquisition of Pioneering Coconut Water Brand

Uzzell Named as President, ZICO Beverages LLC

ATLANTA--(BUSINESS WIRE)-- Whether at the gym, shopping mall or office, ZICO Pure
Premium Coconut Water provides the natural replenishment you need to renew. And now
ZICO will be able to fully access the scale benefits of the Coca-Cola system. Today The
Coca-Cola Company and ZICO Beverages LLC announced that Coca-Cola has acquired the
outstanding ownership stake in ZICO. The announcement will unlock more capability for
ZICO including marketing, selling, manufacturing, innovation and distribution opportunities.
Additionally, The Coca-Cola Company will gain a leading position in one of the fastest
growing beverage categories in the world.

The move completes the transaction which began in 2009 when Coca-Cola’s Venturing and
Emerging Brands (VEB) business unit first invested in ZICO. In 2012, the Company
purchased a majority stake in the brand. And earlier this year, the brand took its place on the
signature red Coca-Cola trucks to be distributed throughout the U.S. and Canada.

“When we made our investment in ZICO, we did so because we saw it as a burgeoning
premium brand with the potential to be a significant leader in a high growth category,” said
Deryck van Rensburg, President and General Manager, Venturing & Emerging Brands,
Coca-Cola North America. “Over the past four years we have watched the coconut water
category see an impressive spike in revenue and household penetration and ZICO solidify
its position as one of the leading brands in this category. With our acquisition, we plan to
innovate in all aspects of the consumer experience and increase both velocity and
distribution to position ZICO for even more growth. This announcement is the sign of a
continued beginning for the brand, with more resources, support and cachet to come.”

The coconut water category has seen impressive sales growth since its inception, nearly
doubling its revenue every year since 2004. In the period since Coca-Cola’s initial
investment in ZICO, the brand has expanded its distribution footprint from 6 markets to
national presence, adding such influencer retail partners as Kroger, Target and Walmart.
While coconut water growth remains extremely strong in 2013, year-to-date ZICO’s volume
growth continues to outperform the category.

“We always believed coconut water would eventually become a major beverage category
and ZICO a household name, even when we were running the company from my garage
and selling out of a rented truck,” said Mark Rampolla, ZICO’s founder and chief executive
officer. “Over the past four years, it has been exciting to see ZICO excel as our partnership
with The Coca-Cola Company matured. Now, with full access to the resources of the Coca-
Cola system, we have the opportunity to bring ZICO and the healthy, replenishing benefits of
coconut water even further into the mainstream and realize our original goals.”



As part of the transaction, G. Scott Uzzell will become President and take over day-to-day
management of ZICO Beverages, LLC. Rampolla will remain as a non-executive advisor to
ZICO supporting the transition and long-term strategic initiatives.

“As we enter a new phase of growth and development, I hoped to find a leader that would
respect our brand heritage and organizational culture while helping us capitalize on this
incredible opportunity,” said Rampolla. “I’ve known Scott for six years, have a tremendous
amount of respect for him and am confident that he’s the guy to take ZICO to the next level.”

Uzzell has served as ZICO’s Chief Commercial Officer and EVP of Sales for the past year.
Prior to this position, Scott played a number of leadership roles for The Coca-Cola Company,
including VP of the McDonald’s business unit and VP/GM, Incubation for VEB. His
knowledge of the VEB business and The Coca-Cola system will be critical in ensuring a
seamless transition of the new ZICO operating model.

“I have long shared the energy, passion and love for ZICO that has existed among
consumers and within the company since its inception,” said Uzzell. “Mark and his team
have done an incredible job building the ZICO brand into what it is today. I’m excited about
leading the team through this next evolution in the brand’s development and believe that
with the team’s entrepreneurial zeal and the resources of The Coca-Cola Company we can
take ZICO to new heights.”

About ZICO Beverages, LLC.

Founded in 2004 by Mark Rampolla, ZICO Beverages, LLC. (pronounced Zee-co) is the
maker of ZICO Pure Premium Coconut Water. With five electrolytes, as much potassium as
a banana and low acidity, ZICO is the natural, refreshing way to hydrate, replenish and
renew. You used to have to shinny up a tree and machete-open a coconut to experience this
miracle. Not anymore. We climbed the tree for you.TM ZICO is headquartered in El Segundo,
Calif. For more information, visit http://www.zico.com

About Venturing and Emerging Brands

Venturing and Emerging Brands (VEB) is a dedicated operating unit of Coca-Cola North
America charged with identifying high-potential growth brands in the North American
beverage space for investment or ownership by The Coca-Cola Company and exploring
potential synergistic relationships with these investments. With direct access to the global
resources and industry expertise of The Coca-Cola Company and its system, VEB is
uniquely positioned to develop emerging beverage brands for The Coca-Cola Company to
their full potential. Some of the current businesses within the VEB portfolio include ZICO,
Honest tea, kids juices, and sparkling beverages, illy issimo coffee, Core Power protein
drink, and the FairLife dairy venture. For more information, visit www.vebatcoke.com.

About The Coca-Cola Company

The Coca-Cola Company (NYSE: KO) is the world's largest beverage company, refreshing
consumers with more than 500 sparkling and still brands. Led by Coca-Cola, one of the
world's most valuable and recognizable brands, our Company's portfolio features 16 billion-
dollar brands including Diet Coke, Fanta, Sprite, Coca-Cola Zero, vitaminwater, Powerade,
Minute Maid, Simply, Georgia and Del Valle. Globally, we are the No. 1 provider of sparkling
beverages, ready-to-drink coffees, and juices and juice drinks. Through the world's largest
beverage distribution system, consumers in more than 200 countries enjoy our beverages at

http://www.zico.com/
http://www.vebatcoke.com/
http://www.coca-colacompany.com/index.html
http://www.coca-colacompany.com/brands/all/
http://www.coca-colacompany.com/brands/diet-coke/
http://www.coca-colacompany.com/brands/fanta/
http://www.coca-colacompany.com/brands/sprite/
http://www.coca-colacompany.com/brands/coca-cola-zero/
http://www.coca-colacompany.com/brands/powerade
http://www.coca-colacompany.com/brands/minute-maid/
http://www.coca-colacompany.com/brands/del-valle/
http://www.coca-colacompany.com/brands/all/


a rate of more than 1.8 billion servings a day. With an enduring commitment to building
sustainable communities, our Company is focused on initiatives that reduce our
environmental footprint, support active, healthy living, create a safe, inclusive work
environment for our associates, and enhance the economic development of the communities
where we operate. Together with our bottling partners, we rank among the world's top 10
private employers with more than 700,000 system associates. For more information, visit
Coca-Cola Journey at www.coca-colacompany.com, follow us on Twitter at
twitter.com/CocaColaCo, visit our blog, Coca-Cola Unbottled, at www.coca-colablog.com or
find us on LinkedIn at www.linkedin.com/company/the-coca-cola-company.

The Coca-Cola Company
Kerry Tressler, 404-676-3676
ketressler@coca-cola.com
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