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Coca-Cola Launches ‘A Coke for Everyone’
with Debut of New Ad Campaign During
Big Game
‘The Wonder of Us’ Takes Coca-Cola’s One Brand Strategy to America’s Biggest Advertising

Stage

ATLANTA--(BUSINESS WIRE)-- Coca-Cola® returns to America’s biggest advertising stage
for the 12th consecutive year on Sunday, Feb. 4, with the national broadcast debut of a new
60-second spot titled, “The Wonder of Us.”

The ad is the first in a
series of national
television spots that
will air this year to
bring to life the
brand’s new “A Coke

for Everyone” platform. This platform, which will also include social and experiential, is the
latest creative iteration of The Coca-Cola Company’s global One Brand strategy, where the
company’s namesake beverages, including Coca-Cola, Coca-Cola Zero Sugar and Coca-
Cola Life, are united together as a single trademark brand.

Directed by Alma Har’el and created by Wieden + Kennedy Portland, “The Wonder of Us”
will air during the fourth quarter of Sunday’s game. The ad celebrates Coca-Cola’s values of
optimism, diversity and inclusion – principles that the brand has stood for since 1886 –
emphasizing that no matter how unique you are, there is a special, ice-cold Coca-Cola for
you. The creative features a variety of scenes, Coca-Cola, and walks of life, illustrating there
are many unique people and there is a Coke for everyone.

“The Wonder of Us celebrates the things that make us unique and reminds us that there’s a
Coke for each and every one of us," said Stuart Kronauge, Senior Vice President of
Marketing and President of USA Operations, Coca-Cola North America. "There's a different,
delicious Coke – glass bottle or mini can; zero sugar or original taste – for every occasion
and every unique individual.”

The “One Brand” approach, which originally debuted in 2016, is a global marketing strategy
that shares the equity of the Coca-Cola brand across all Coca-Cola Trademark products.
The approach underscores the company’s commitment to offer consumers choice with more
clarity and increases the promotion of low- and no-sugar versions of Coca-Cola as great-
tasting choices.

In the coming months, Coca-Cola fans in the United States will see “A Coke for Everyone”
evolve with different tones and imagery befitting of other iconic moments like the 2018
Winter Olympic Games and the NASCAR Daytona 500.

https://youtu.be/OPi9nTE70aA


For more on “The Wonder of Us,” visit Coca-Cola Journey.

About The Coca-Cola Company

The Coca-Cola Company (NYSE: KO) is the world's largest beverage company, refreshing
consumers with more than 500 sparkling and still brands and nearly 3,900 beverage
choices. Led by Coca-Cola, one of the world's most valuable and recognizable brands, our
company's portfolio features 21 billion-dollar brands, 19 of which are available in reduced-,
low- or no-calorie options. These brands include Diet Coke, Coca-Cola Zero, Fanta, Sprite,
Dasani, vitaminwater, Powerade, Minute Maid, Simply, Del Valle, Georgia and Gold Peak.
Through the world's largest beverage distribution system, we are the No. 1 provider of both
sparkling and still beverages. More than 1.9 billion servings of our beverages are enjoyed by
consumers in more than 200 countries each day. With an enduring commitment to building
sustainable communities, our company is focused on initiatives that reduce our
environmental footprint, create a safe, inclusive work environment for our associates, and
enhance the economic development of the communities where we operate. Together with
our bottling partners, we rank among the world's top 10 private employers with more than
700,000 system associates. For more information, visit Coca-Cola Journey at www.coca-
colacompany.com, follow us on Twitter at twitter.com/CocaColaCo, visit our blog, Coca-Cola
Unbottled, at www.coca-colablog.com or find us on LinkedIn at
www.linkedin.com/company/the-coca-cola-company.
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