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New Minute Maid Campaign Celebrates the
Good in Every Family

TV and digital creative takes fresh look at the power of “Put good in. Get good out.”

ATLANTA--(BUSINESS WIRE)-- Parenting is a complicated business. Sorting out hectic
schedules, balancing careers and family, all while dealing with mounting pressure from
social media for the perfect “post” can obscure the joy found in simple family interactions. In
its “Doin’ Good” social campaign (#doingood), launching this week, Minute Maid will remind
parents of all the wonderful things – big and small – they do to make a positive difference in
their children’s lives.

The creative bridges the brand’s historic place at the family table into a conversation about
championing the good in modern parents and families everywhere. Built on the insight that
many parents admit to self-doubt about their parenting, the campaign seeks to reinforce
they’re doing a better job than they think. At its heart is a digital film featuring scenes with
real parents discussing how they think they’re doing, with each expressing genuine feelings
of inadequacy. Their views are changed after reading unexpected, heartfelt letters written by
their children affirming that they are, in fact, doing an amazing job. Through the video,
Minute Maid hopes to remind parents of all the good they do and to inspire them to share
messages of positivity with other parents who may struggle with doubt and other negativity.
Watch it here.

“At its heart, Minute Maid is a family brand,” said Charles Torrey, Vice President, Minute
Maid Marketing. “We know parents today face more challenges than ever. Whether it’s the
pressure felt from a stranger’s comment or someone’s picture-perfect post in social media,
it’s easy for parents to ask themselves, ‘Am I doing good enough’? In true Minute Maid form,
we want to shine a light on the positive, and remind parents of all the good things they do
that make a big difference. We know that when it comes to making juice or raising a family,
when you put good in, you get good out.”

In addition to the digital film, Minute Maid’s broader campaign will come to life through a fully
integrated media plan across broadcast, digital and social with the #doingood hashtag. The
brand is also partnering with bloggers, Facebook, YouTube and a number of video seeding
partners to help share the film and encourage parents to recognize the good they put into
their families every day.

The campaign is underscored by a fully redesigned MinuteMaid.com. The website serves as
a digital hub of content that reflects a mix of product and lifestyle content including insightful
parenting stories collected from news outlets and user-generated content. Visitors to the
new MinuteMaid.com will also find a more robust, easy-to-use repository of product
information and a new home for the brand’s blog, The Good Minute. The blog will feature
original and curated content related to the #doingood social campaign.

For more information on Minute Maid’s advertising campaign, or to join the movement to tell
parents and others they’re #doingood please visit MinuteMaid.com, @MinuteMaid_us on

https://www.youtube.com/watch?v=mjd8aSYgAo0&list=PLPEZ-qYLow14SxLspICHtud5odZxGaUs_
http://www.minutemaid.com/
https://twitter.com/minutemaid_us


Twitter or Minute Maid’s Facebook.

Minute Maid’s advertising campaign was developed in partnership with Doner in Detroit,
Mich.

About The Coca-Cola Company

The Coca-Cola Company (NYSE: KO) is the world's largest beverage company, refreshing
consumers with more than 500 sparkling and still brands. Led by Coca-Cola, one of the
world's most valuable and recognizable brands, our Company's portfolio features 20 billion-
dollar brands including, Diet Coke, Fanta, Sprite, Coca-Cola Zero, vitaminwater,
POWERADE, Minute Maid, Simply, Georgia, Dasani, FUZE TEA and Del Valle. Globally, we
are the No. 1 provider of sparkling beverages, ready-to-drink coffees, and juices and juice
drinks. Through the world's largest beverage distribution system, consumers in more than
200 countries enjoy our beverages at a rate of 1.9 billion servings a day. With an enduring
commitment to building sustainable communities, our Company is focused on initiatives that
reduce our environmental footprint, support active, healthy living, create a safe, inclusive
work environment for our associates, and enhance the economic development of the
communities where we operate. Together with our bottling partners, we rank among the
world's top 10 private employers with more than 700,000 system associates. For more
information, visit Coca-Cola Journey at www.coca-colacompany.com, follow us on Twitter at
twitter.com/CocaColaCo, visit our blog, Coca-Cola Unbottled, at www.coca-colablog.com or
find us on LinkedIn at www.linkedin.com/company/the-coca-cola-company.
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