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The Coca-Cola Company and The Nature
Conservancy Release Water Footprint
Report
Organizations partner to advance water footprint methodology and
analyze the impacts of water use as part of their commitment to
global water stewardship

ATLANTA--(BUSINESS WIRE)-- The Coca-Cola Company and The Nature Conservancy
announced today the release of a water footprint report in conjunction with World Water
Week in Stockholm, Sweden. The report, entitled "Product Water Footprint Assessments:
Practical Application in Corporate Water Stewardship," examines three pilot studies that
were conducted on Coca-Cola products and ingredients.

A product water footprint is the total volume of freshwater consumed, directly and indirectly,
to produce a product. A full water footprint assessment considers the impacts of this water
consumption on local watersheds, as well as appropriate response strategies to minimize
those impacts.

Water footprint assessments can be helpful in supporting corporate water stewardship
efforts by providing a tool to measure and understand water use throughout the supply
chain. They provide valuable insight into the largest components and locations of water
consumption, the potential effects on local watersheds, and future water availability to serve
the collective needs of communities, nature, producers, suppliers and companies.

Through their research and analysis, the Company and the Conservancy have gained
important knowledge about the water footprint process and how the findings can inform and
improve the Company's water stewardship strategies.

Research found that the value of a product water footprint is its ability to disaggregate water
use by component, allowing both direct and indirect water use to be examined, as well as
the different types of water that are used. The types of water are green water, which is
rainwater stored in the soil as moisture; blue water, which is surface and ground water; and
grey water, which is the volume of freshwater required to assimilate pollutants based on
existing ambient water quality standards. Keeping the components of a water footprint
separate allows impacts to be assessed in the context of local watersheds where the water
is being sourced.

The Company and the Conservancy found that the largest portion of the product water
footprints assessed in the pilot studies comes from the field, not the factory.

"We see significant opportunity to engage more directly with our agricultural suppliers to
advance sustainable water use for the cultivation of ingredients in our supply chain," said
Denise Knight, Water and Sustainable Agriculture Director, The Coca-Cola Company. "Our
initial efforts will focus on the sustainable sourcing of sugarcane, oranges and corn."



Although the operational water footprint was found to be a very small percentage of the total
water footprint, both organizations say it remains important for businesses to manage their
direct impacts on local water resources, particularly with regard to wastewater treatment.

To analyze the impacts of water use, the report indicates the volume of water consumption
must be placed in the context of a local watershed, where the cumulative effect of all uses of
the shared water resource can be considered. To this end, the report stresses the
importance of conducting an impacts assessment that examines the Company's water use
and its relationship to the communities where it operates.

In partnership with third-party researchers, the Company and the Conservancy calculated
the water footprints of Coca-Cola(R) in a 0.5 liter PET bottle produced by Coca-Cola
Enterprises Inc. (CCE) in the Netherlands; beet sugar supplied to Coca-Cola bottling plants
in Europe; and Minute Maid(R) orange juice and Simply Orange(R) produced for the North
American market.

Estimates are that the green water footprint of the 0.5 liter Coca-Cola beverage is 15 liters;
the blue water footprint is 1 liter; and the grey water footprint is 12 liters.

The average green water footprint for sugar from sugar beets across all regions of Europe is
estimated to be 375 liters/kg sugar; the average blue water footprint is 54 liters/kg sugar;
and the average grey water footprint is 128 liters/kg sugar. The size and color composition of
the water footprint varies depending on the region from which the beets are sourced.

For Simply Orange sourced from Florida, the green water footprint is 386 liters per liter of
product; the blue water footprint is 154 liters per liter of product; and the grey water footprint
is 100 liters per liter of product. For Simply Orange sourced from both Florida and Brazil, the
green water footprint is 407 liters per liter of product; the blue water footprint is 127 liters per
liter of product; and the grey water footprint is 117 liters per liter of product. For Minute Maid
sourced in Florida and Costa Rica, the green water footprint is 319 liters per liter of product;
the blue water footprint is 115 liters per liter of product; and the grey water footprint is 84
liters per liter of product.

"More important than the numbers associated with a water footprint are the impacts of water
use," said Brian Richter, Freshwater Program Co-Director, The Nature Conservancy. "When
properly managed, even large volumes of water use can be sustainable in locations where
the resource is sufficient to support the use and sustain ecological health. The number
associated with a water footprint is not the end game, but rather a starting point to
addressing the sustainability of the water source."

Water footprints are helping to inform The Coca-Cola Company's approach to global water
stewardship. The Company has a goal to safely return to communities and nature an
amount of water equivalent to what is used in all of its beverages and their production.
Measurable, time-bound targets have been set by the Company to reduce, recycle and
replenish water used in the manufacturing of its beverages.

Likewise, The Nature Conservancy is interested in advancing the methodology and
application of water footprints as part of its mission, which is to preserve the plants, animals
and natural communities that represent the diversity of life on Earth by protecting the lands
and waters they need to survive.

To download the water footprint report, www.thecoca-
colacompany.com/presscenter/TCCC_TNC_WaterFootprintAssessments.pdf.

http://www.thecoca-colacompany.com/presscenter/TCCC_TNC_WaterFootprintAssessments.pdf
http://www.thecoca-colacompany.com/presscenter/TCCC_TNC_WaterFootprintAssessments.pdf


About The Coca-Cola Company

The Coca-Cola Company (NYSE: KO) is the world's largest beverage company, refreshing
consumers with more than 500 sparkling and still brands. Along with Coca-Cola(R),
recognized as the world's most valuable brand, the Company's portfolio includes 12 other
billion dollar brands, including Diet Coke(R), Fanta(R), Sprite(R), Coca-Cola Zero(R),
vitaminwater(R), Powerade(R), Minute Maid(R), Simply(R) and Georgia(R). Globally, we are
the No. 1 provider of sparkling beverages, juices and juice drinks and ready-to-drink teas
and coffees. Through the world's largest beverage distribution system, consumers in more
than 200 countries enjoy the Company's beverages at a rate of 1.6 billion servings a day.
With an enduring commitment to building sustainable communities, our Company is focused
on initiatives that protect the environment, conserve resources and enhance the economic
development of the communities where we operate. For more information about our
Company, please visit our website at www.thecoca-colacompany.com.

About The Nature Conservancy

The Nature Conservancy is a leading conservation organization working around the world to
protect ecologically important lands and waters for nature and people. The Conservancy and
its more than 1 million members have protected nearly 120 million acres and improved the
health of more than 150,000 miles of river worldwide. Visit The Nature Conservancy on the
web at www.nature.org.
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