


Goal Priority Target More Information

Goal 6. Ensure availability and 
sustainable management of 
water and sanitation for all 
(continued)

6.4 By 2030, substantially increase water-use efficiency across all sectors and ensure sustainable withdrawals 
and supply of freshwater to address water scarcity and substantially reduce the number of people suffering from 
water scarcity 

6.5 By 2030, implement integrated water resources management at all levels, including through transboundary 
cooperation as appropriate 

6.6 By 2020, protect and restore water-related ecosystems, including mountains, forests, wetlands, rivers, 
aquifers and lakes 

6.a By 2030, expand international cooperation and capacity-building support to developing countries in water- 
and sanitation-related activities and programmes, including water harvesting, desalination, water efficiency, 
wastewater treatment, recycling and reuse technologies 

6.b Support and strengthen the participation of local communities in improving water and sanitation management

Building on a Decade of Water Replenishment, pp. 26–29

Replenishing Cape Town in a Time of Drought, p. 29

Providing Clean Water to Cities in Madagascar, p. 38

8.5 By 2030, achieve full and productive employment and decent work for all women and men, including for young 
people and persons with disabilities, and equal pay for work of equal value 

8.7 Take immediate and effective measures to eradicate forced labour, end modern slavery and human trafficking 
and secure the prohibition and elimination of the worst forms of child labour, including recruitment and use of 
child soldiers, and by 2025 end child labour in all its forms 

8.8 Protect labour rights and promote safe and secure working environments for all workers, including migrant 
workers, in particular women migrants, and those in precarious employment 

Goal 8. Promote sustained, 
inclusive and sustainable 
economic growth, full and 
productive employment and 
decent work for all

Examining Issues in the Sugar Supply Chain, p. 31

Caring for People and Communities, p. 33

Supporting Human Rights, p. 34

The Coca-Cola Company’s Human Rights Report 2016-2017

Empowering Women, p. 35

Diversity & Inclusion—Strengthening Our Business  
and Society, p. 37

12.2 By 2030, achieve the sustainable management and efficient use of natural resources 

12.5 By 2030, substantially reduce waste generation through prevention, reduction, recycling and reuse 

12.6 Encourage companies, especially large and transnational companies, to adopt sustainable practices and to 
integrate sustainability information into their reporting cycle 

12.8 By 2030, ensure that people everywhere have the relevant information and awareness for sustainable 
development and lifestyles in harmony with nature 

12.a Support developing countries to strengthen their scientific and technological capacity to move towards more 
sustainable patterns of consumption and production 

Goal 12. Ensure sustainable 
consumption and production 
patterns

World Without Waste, pp. 21–25

Building on a Decade of Water Replenishment, pp. 26–29

Giving Back by Taking Back, p. 50

13.1 Strengthen resilience and adaptive capacity to climate-related hazards and natural disasters in all countries Goal 13. Take urgent action to 
combat climate change and its 
impacts*

A Global Perspective on Climate Change, p. 43

Climate Resilience: Preparing Our Business, p. 45

14.1 By 2025, prevent and significantly reduce marine pollution of all kinds, in particular from land-based activities, 
including marine debris and nutrient pollution 

Goal 14. Conserve and 
sustainably use the oceans, 
seas and marine resources for 
sustainable development

Make Packaging Waste a Thing of the Past, p. 21

Bringing Circular Thinking to Ocean Plastics, p. 48

17.14 Enhance policy coherence for sustainable development 

17.16 Enhance the global partnership for sustainable development, complemented by multi-stakeholder 
partnerships that mobilize and share knowledge, expertise, technology and financial resources, to support the 
achievement of the sustainable development goals in all countries, in particular developing countries 

17.17 Encourage and promote effective public, public-private and civil society partnerships, building on the 
experience and resourcing strategies of partnerships

Goal 17. Strengthen the 
means of implementation and 
revitalize the global partnership 
for sustainable development

Stakeholder Engagement, pp. 39–40

Stakeholder 
Engagement

Sustainable 
Development Goals
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Reduce the carbon footprint  
of the “drink in your hand” by 25%  
by 2020 against a 2010 baseline.

GOAL

In 2018, it is estimated  
we reduced the CO2 

embedded in the Coca‑Cola 
“drink in your hand”  

by 21% below  
2010 levels.2

PROGRESS

.

A Global Perspective  
on Climate Change

With this perspective in mind, we 
are reviewing our relevant goals and 
impacts across our operations and our 
wider value chain. We will continue 
to evaluate and make changes in 
our operations and throughout the 
Coca‑Cola system to reduce our carbon 
footprint, and work with partners and 
suppliers to help slow the warming 
trend and to increase our resilience as 
a business. 

Climate change is already having an 
impact on our business at multiple 
points in our value chain, from 
our ingredient supply to product 
distribution, as well as creating water 
stress in some regions. The most 
recent Intergovernmental Panel on 
Climate Change report  emphasizes the 
scale and urgency of this challenge,1 
and the recommendations provide 
specific guidance for businesses to 
assess the risks and opportunities of 
climate change. 

1	� IPCC Special Report October 2015. https://www.ipcc.ch/sr15/. 
2  �The calculation of progress toward our “drink in your hand” goal has been internally vetted using accepted  

and relevant scientific and technical methodologies, which are aligned with GHG Protocol scopes 1, 2 and 3.  
Due to the nature of our franchise bottling system, our manufacturing emissions are normally split between 
Scopes 1 and 2 for company-owned facilities and Scope 3 for bottling partner facilities. However, in our  
“drink in your hand” calculations, we consider the full Coca‑Cola system (including franchise bottling partners)  
in the calculation of our manufacturing, distribution and refrigeration emissions.

3	� 2018 data not available as of April 24, 2019

YEAR-OVER-YEAR GREENHOUSE GAS EMISSIONS VS. VOLUME GROWTH

As our product sales volume has gone up, our Scope 1 and 2 GHG emissions have 
gone down. We track our emissions per liter of product sold at a system level, 
expressed as a ratio (grams of CO2 in relation to liters of product produced). This is 
an important performance metric as we continue to address our climate impacts.

  Coca‑Cola System Emissions Ratio3      Sales Volume (unit cases in billions)
  Scope 1 + Scope 2 Emissions (MT CO₂e in millions)3

5.19 5.32

5.48 5.53 5.55 5.58
5.45

5.54

39.34 38.64 37.81 37.10 36.89 36.23 35.29
33.96

29.229.329.228.628.227.7
26.725.5

29.6

2010 2011 2012 2013 2014 2015 2016 2017 2018

See additional performance indicators in the Data Appendix.
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Progress toward reducing the 
greenhouse gas emissions across our 
manufacturing processes, packaging 
formats, delivery fleet, refrigeration 
equipment and ingredient sourcing is 
measured toward our “drink in your 
hand” goal.

Our climate goal is an example of 
how the Coca‑Cola system can work 
together for a greater impact. Our 
business units and bottling partners 
around the world have set reduction 
targets through 2020, and have been 
given the flexibility to look across 
our value chain to implement locally 
relevant programs designed to help 
meet their goals. To empower global 
managers to reach this goal, we have 
developed a Carbon Scenario Planner 
to assist in standardizing a forecast 
methodology for carbon in the system 
supply chain and to support regional 
target setting.

We have been working toward 
implementing a number of 
recommendations that emerged 
from the Carbon Scenario Planner, 
including reducing the GHG emissions 
of our distribution trucking fleet by 
introducing a mix of alternative fuels, 
including electricity, natural gas, diesel 
electric and biodiesel. Sustainable 
packaging and recycling—key drivers 
of our World Without Waste initiative 
(p. 21), along with sustainable sourcing 
(p. 30), are also important contributors 
to our “drink in your hand” progress 
during 2018.

Our Climate Goal:  
Reducing Our Impact
We set a goal in 2013 to reduce the 
carbon footprint of the “drink in 
your hand” by 25% by 2020, when 
we brought several climate-related 
initiatives together to manage and 
improve our impacts.*

Estimated Share of Carbon  
Across Our Value Chain

INGREDIENTS

20–25%
PACKAGING

25–30%

MANUFACTURING

10–15%
DISTRIBUTION

5–10%

REFRIGERATION

30–35%

Designing for Recycling,  
Solving for Climate 
One of the ways we can reduce our 
carbon footprint is through the design 
of our packaging. For example, by 
switching to recycled materials in our 
PET packaging production we can 
reduce the carbon footprint of the 
production process by up to 60%. The 
design pillar of our World Without 
Waste initiative is an important part 
of our climate strategy, and we are 
making significant progress. And the 
percentage of recycled material in our 
packaging is growing. For example, for 
certain countries in Latin America, the 
percentages are now as follows:

•	 42% in Colombia
•	� 25% in Costa Rica, Ecuador,  

El Salvador, Honduras, Nicaragua  
and Panama

•	 11% in Guatemala

This approach to designing recycled 
materials into our packaging, while 
building on the strong collection and 
conversion infrastructure that our 
system has financed over the past 
decade, will be critical to delivering 
on our climate goals and supporting 
a global shift to more climate-friendly 
practices.

*	� The calculation of progress toward our “drink in 
your hand” goal has been internally vetted using 
accepted and relevant scientific and technical 
methodologies, which are aligned with GHG 
Protocol Scopes 1, 2 and 3. Due to the nature of 
our franchise bottling system, our manufacturing 
emissions are normally split between Scopes 1 
and 2 for company-owned facilities and Scope 
3 for bottling partner facilities. However, in our 
“drink in your hand” calculations, we consider the 
full Coca‑Cola system (including franchise bottling 
partners) in the calculation of our manufacturing, 
distribution and refrigeration emissions.

The Coca-Cola Company  
Joins Climate Resilience 
Platform
In September 2018, 
The Coca-Cola Company was pleased 
to announce our participation in  
the Climate-Resilient Value Chains 
Leaders Platform. This platform, led 
by Business for Social Responsibility 
(BSR), will enable company value 
chains and communities to thrive 
in the face of climate change and 
allow companies to learn from peers 
addressing climate risks. Data from 
CDP notes that 76% of suppliers 
reported climate risk as having the 
power to significantly alter their 
business, underscoring the importance 
of this collaborative resilience effort. 

Through this initiative, we commit 
to the development of shared 
methodologies and approaches to 
embed climate resilience throughout 
our value chains, to assess physical 
climate risk and to build resilience for 
communities, farmers and workers.
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Climate Resilience:  
Preparing Our Business
Thinking about things from a value 
chain standpoint is important in 
mitigating our own emissions. However, 
along with our efforts to reduce the 
impacts our business has in relation to 
climate change, we must also prepare 
to be resilient as operating conditions 
evolve. We think of resilience in two 
ways: (1) our capacity to recover from 
natural disasters such as hurricanes, 
droughts or floods, and (2) our ability 
to respond to the impacts of policy 
and market shifts brought about in 
response to climate change. 

We are developing a strategy that will 
enable us to understand our risks and 
to seize opportunities to take action. 
To guide this process, we have mapped 
the potential risks across our entire 
value chain and on three dimensions: 
the effects of extreme weather events; 
the longer-term impacts of a changing 
climate; and potential changes to 
markets in which we operate. An 
overview of this assessment can be 
found here. This approach aligns with 
the recommendations put forward 
by the Taskforce on Climate-related 
Financial Disclosures (TCFD).*

KEY CLIMATE-CHANGE RELATED RISKS ACROSS VALUE CHAIN

AGRICULTURE &  
INGREDIENTS

PACKAGING MANUFACTURING DISTRIBUTION COLD DRINK 
EQUIPMENT

CUSTOMERS & 
COMMUNITIES

BUSINESS IMPACTS: PHYSICAL RISKS OF CLIMATE CHANGE

BUSINESS IMPACTS: RISKS OF TRANSITION TO LOW CARBON ECONOMY

Limits Availability of  
Ingredients and Raw Materials

CHANGES TO WEATHER AND  
PRECIPITATION PATTERNS

WATER SCARCITY

Disrupts/Limits  
Production

WATER  
REGULATION

Disrupts/Limits  
Production

CHANGES TO  
CONSUMER  

PERCEPTIONS

Reputational  
Risk

GHG REGULATION

Increases Cost of  
Packaging Materials

Increases Cost of Manufacturing,  
Distribution and Cold-Drink Equipment

EXTREME WEATHER EVENTS

Disrupts  
Production

Disrupts/Limits  
Distribution

*	 https://www.fsb-tcfd.org/about/#.
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Regional Highlights

The Coca‑Cola Company is 
organized in four geographic 
operating groups: North America 
(including Canada and the U.S.); 
Latin America (including Mexico 
and Central and South America); 
Europe, the Middle East and 
Africa; and Asia Pacific. 

In 2018, the U.S. represented 
18% of the company’s worldwide 
unit case volume (our measure 
of sales), while Mexico, China, 
Brazil and Japan formed our 
largest markets outside the U.S., 
together accounting for 31% of our 
worldwide unit case volume.

The following pages offer a look 
at our regional operations, their 
business results and some key 
activities in each Region.

servings each 
day in more than 
200 countries and 
territories around 
the world

1.9B+ 

2018 Worldwide  
Unit Case Volume by 
Operating Group

20%
North  

America

27%
Latin  

America

30%
Europe, 

Middle East 
& Africa

23%
Asia 

Pacific

Global Unit Case Volume Growth

*	� Excluding energy drinks cluster

2018 Global Unit Case Volume by Category Cluster*

	 JUICE, DAIRY AND PLANT-BASED 	 8%
	 SPARKLING SOFT DRINKS 	 70%
	 TEA AND COFFEE 	 4%
	 WATER AND SPORTS DRINKS	 18%

Regional: Global Unit Case Volume by Category

2016 2017 2018

JUICE, DAIRY AND PLANT-BASED (1%) 0% (1%)
SPARKLING SOFT DRINKS (1%) (1%) 2%
TEA AND COFFEE 3% 2% 1%
WATER AND SPORTS DRINKS 6% 1% 3%
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Through our Clean Water 24 
program, we have provided 
drinking water to 2 million 
people in China affected by 
natural disasters. Since 2013, 
Clean Water 24 has responded 
to earthquakes, landslides 
and other emergencies nearly 
200 times, providing water 
in an average of 11 hours 
and in as little as six hours. 
The program transforms the 
traditional donation format 
into a life-saving model by 
integrating the logistical and 
warehousing advantages of 
the Coca‑Cola China system 
with the resources of local 
government and civil society 
groups. This has enabled us 
to deliver more than 16 million 
bottles of drinking water to 
disaster-stricken communities.

Providing Clean 
Water When 
Disaster Strikes

Asia Pacific

•	� Unit case volume grew 4%,  
led by strong growth across 
India and China.

•	� Tea and coffee grew 4%, 
largely driven by innovation 
and new product launches, 
including Georgia Craftsman 
in Japan and Authentic Tea 
House in China.

•	� Premium innovations such 
as Sprite Fiber+ in China 
helped trademark Sprite grow 
global volume.

•	� Coca-Cola Sri Lanka launched 
“Give Back Life,” a PET 
collection and recycling 
program using private-public 
partnerships to help establish 
a sustainable model for PET 
bottle recycling in the country.

2018 HIGHLIGHTS

2018 Unit Case Volume  
by Business Unit

2018 Unit Case Volume  
by Category Cluster*

	 GREATER CHINA & KOREA 	 44%
	 ASEAN	 22%
	 INDIA & SOUTH WEST ASIA	 15%
	 JAPAN	 14%
	 SOUTH PACIFIC	 5%

CHINA 	 38%
JAPAN	 14%
INDIA	 14%
PHILIPPINES	 8%
THAILAND	 6%
AUSTRALIA	 4%

SOUTH KOREA	 3%
INDONESIA	 3%
VIETNAM	 2%
OTHER	 8%

*	� Excluding energy drinks cluster

2018 Unit Case Volume  
by Country

Comparable 
Operating Income 
(Non-GAAP) 
(in millions)

Organic Revenue 
Growth  
(Non-GAAP) 

Unit Case Volume 
Growth

Asia: Net Unit Case Volume by Business Unit

	 JUICE, DAIRY AND PLANT-BASED 	 8%
	 SPARKLING SOFT DRINKS 	 59%
	 TEA AND COFFEE 	 8%
	 WATER AND SPORTS DRINKS	 25%

Asia: Unit Case Volume by Category

′16 ′17 ′18

$2,211
$2,157

$2,274

Asia: Comparable Operating Income (non-GAAP)

′16 ′17 ′18

1% 1%

5%

Asia: Organic Revenue Growth (non-GAAP)

2016 2017 2018

JUICE, DAIRY AND PLANT-BASED (5%) 2% (3%)
SPARKLING SOFT DRINKS 0% 2% 4%
TEA AND COFFEE 4% 0% 4%
WATER AND SPORTS DRINKS 9% 0% 5%
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2018 Unit Case Volume  
by Business Unit

2018 Unit Case Volume  
by Category Cluster*

GERMANY	 8%
SOUTH AFRICA	 7%
TURKEY	 7%
GREAT BRITAIN	 6%
SPAIN	 6%
RUSSIA	 5%

FRANCE	 4%
PAKISTAN	 4%
ITALY	 3%
OTHER	 50%

*	� Excluding energy drinks cluster

2018 Unit Case Volume  
by Country

Comparable 
Operating Income 
(Non-GAAP) 
(in millions)

Organic Revenue 
Growth  
(Non-GAAP) 

Unit Case Volume  
Growth

Europe, ME, Africa: Net Unit Case Volume by Business Unit

	 JUICE, DAIRY AND PLANT-BASED 	 6%
	 SPARKLING SOFT DRINKS 	 77%
	 TEA AND COFFEE 	 3%
	 WATER AND SPORTS DRINKS	 14%

Europe, ME, Africa: Unit Case Volume by Category

Europe, Middle East  
& Africa

•	� The company gained value 
share in total nonalcoholic 
ready-to-drink beverages 
as well as the juice, dairy 
and plant-based beverages 
category cluster and the tea 
and coffee cluster. 

•	 �Fuze Tea was launched and 
rapidly scaled across major 
European markets, delivering 
over 100 million incremental 
cases in Europe, Middle East 
& Africa.

•	� Coca‑Cola Morocco and UN 
Women, with support from 
The Coca‑Cola Foundation, 
are training Moroccan women 
in sustainable agriculture 
practices that also boost 
climate resilience.

2018 HIGHLIGHTS

In Spain and Portugal, we are 
supporting Mares Circulares 
(Circular Seas), a program that 
brings public sector and civil 
society organizations together 
to clean open waters and 
270 kilometers of beaches of 
plastic waste. The program 
incorporates education, civic 
involvement and research, 
and is even recruiting 50 
fishing boats to participate 
in the project. All PET-based 
plastic waste collected will be 
used in the Coca‑Cola value 
chain in Spain. The Coca‑Cola 
Foundation, Coca‑Cola Iberia 
and Coca‑Cola European 
Partners joined forces  
to support the innovative 
program.

Bringing Circular 
Thinking to  
Ocean Plastics

	 WESTERN EUROPE	 30%
	 CENTRAL & EASTERN EUROPE	 22%
	 MIDDLE EAST & NORTH AFRICA	 19%
	 SOUTH & EAST AFRICA	 13%
	 TURKEY, CAUCASUS & CENTRAL ASIA 	 10%
	 WEST AFRICA	 6%

′16 ′17 ′18

3%

5%

7%

Europe, ME, Africa: Organic Revenue Growth (non-GAAP)

′16 ′17 ′18

$3,700
$3,651

$3,711

Europe, Middle East, Africa: Comparable Operating Income (non-GAAP)

2016 2017 2018

JUICE, DAIRY AND PLANT-BASED (2%) (3%) (1%)
SPARKLING SOFT DRINKS 0% 1% 2%
TEA AND COFFEE 2% 8% (1%)
WATER AND SPORTS DRINKS 5% 5% 3%
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2018 Unit Case Volume  
by Business Unit

2018 Unit Case Volume  
by Category Cluster*

	 MEXICO	 48%
	 BRAZIL	 21%
	 SOUTH LATIN	 18%
	 LATIN CENTER	 13%

MEXICO	 48%
BRAZIL	 21%
ARGENTINA	 7%
CHILE	 5%
PERU	 3%
COLOMBIA	 3%

BOLIVIA	 2%
ECUADOR	 2%
GUATEMALA	 1%
OTHER	 8%

*	� Excluding energy drinks cluster

2018 Unit Case Volume  
by Country

Comparable 
Operating Income 
(Non-GAAP) 
(in millions)

Organic Revenue 
Growth  
(Non-GAAP) 

Unit Case Volume  
Growth

Latin America: Net Unit Case Volume by Business Unit

	 JUICE, DAIRY AND PLANT-BASED 	 6%
	 SPARKLING SOFT DRINKS 	 74%
	 TEA AND COFFEE 	 2%
	 WATER AND SPORTS DRINKS	 18%

Europe, ME, Africa: Unit Case Volume by Category

Latin America

•	� In Mexico, launched Ciel blue 
bottle, a package made from 
100% recycled plastic PET.

•	� In Brazil, launched Coca‑Cola 
Plus Espresso Coffee with 
40% more caffeine and 50% 
less sugar than original 
Coca‑Cola.

•	� In the Galapagos Islands,  
The Coastal Cleanup Initiative 
has collected 346,126 kg of 
solid waste from oceans and 
the environment. 

•	� In Latin America, the  
Cada Gota Cuenta initiative 
supports water access 
programs in communities and 
promotes awareness around 
using water appropriately. 
More than 80,000 people have 
benefited from the initiative.

2018 HIGHLIGHTS

Coca-Cola’s Brazil business 
unit and the Coca-Cola Brazil 
Foundation launched Negras 
Potências, an innovative initiative 
to empower Afro-Brazilian 
women and girls, one of the 
most vulnerable groups in the 
country. The Company joined 
efforts with Fundo Baobá, a fund 
whose endowment creation 
was supported by the Kellogg 
Foundation to foster racial 
equality, and Benfeitoria, a 
crowdfunding platform, to launch 
Brazil’s largest matching fund.
The partners are supporting 
projects led by Afro-Brazilian 
women by building the women’s 
communications and fundraising 
capacities and matching the 
funding they raise. 13 of 17 
selected projects reached their 
targets and are now being 
implemented. Projects raised  
R$ 549 thousand including  
Coca-Cola Brazil’s matching funds 
and R$ 206 thousand without 
match (individual donors).

Empowering  
Afro-Brazilian 
Women 
Entrepreneurs

′16 ′17 ′18

$2,027

$2,225
$2,325

Latin America: Comparable Operating Income (non-GAAP)

′16 ′17 ′18

12%

6%

11%

Latin America: Organic Revenue Growth (non-GAAP)

2016 2017 2018

JUICE, DAIRY AND PLANT-BASED 2% 2% 4%
SPARKLING SOFT DRINKS (2%) (3%) 0%
TEA AND COFFEE 5% (4%) 0%
WATER AND SPORTS DRINKS 3% (1%) 1%

Overview Asia  
Pacific

Latin 
America

North 
America

Europe, Middle 
East & Africa

CEO/Board 
Letters

Our 
Company

Priority 
Issues

Portfolio 
Transformation

World Without 
Waste

Water Sustainable 
Agriculture

People & 
Communities

Partnerships Climate 
Change

Regional 
Highlights

Data 
Appendix

Regional 
Highlights

49The Coca‑Cola Company  2018 Business & Sustainability Report



2018 Unit Case Volume  
by Business Unit

2018 Unit Case Volume  
by Category Cluster*

*	� Excluding energy drinks cluster

Comparable 
Operating Income 
(Non-GAAP) 
(in millions)

Organic Revenue 
Growth  
(Non-GAAP) 

Unit Case Volume  
Growth

	 JUICE, DAIRY AND PLANT-BASED 	 12%
	 SPARKLING SOFT DRINKS 	 65%
	 TEA AND COFFEE 	 6%
	 WATER AND SPORTS DRINKS	 17%

North America

•	� Transaction growth outpaced 
volume performance, 
reflecting continued focus on 
value over volume. 

•	� High single-digit growth in 
Coca‑Cola Zero Sugar, strong 
performance in Sprite and 
strong growth in fairlife dairy 
as well as Honest teas  
and juices.

•	� The Coca‑Cola USA Food 
Service & On-Premise 
business joined the Closed 
Loop Partners NextGen Cup 
Challenge, a global open 
innovation initiative to identify 
sustainable solutions for 
single-use hot and cold  
fiber cups. 

2018 HIGHLIGHTS

At the 2018 Special Olympics 
USA Games, attendees had the 
opportunity to give back in more 
ways than one through unique 
“reverse” vending machines. 
Coca‑Cola North America’s 
Customer Sustainability and 
Digital Platforms & Innovation 
teams collaborated with Special 
Olympics, Swire Coca‑Cola 
USA and the New York-based 
equipment supplier, Atlas 
RVM Systems, in the weeks 
preceding the games to develop 
two special recycling stations in 
Seattle that accept the deposit 
of PET bottles or aluminum 
cans. Each recycled package 
triggered a five cent donation to 
Special Olympics Washington 
through the Coca‑Cola Give 
platform, and consumers 
were prompted to text a code 
to learn about additional 
opportunities to support their 
local communities.

Giving Back by 
Taking Back

50

′16 ′17 ′18

4%

3%

0%

North America: Organic Revenue Growth (non-GAAP)

′16 ′17 ′18

$2,701

$2,818

$2,665

North America: Comparable Operating Income (non-GAAP)

	 UNITED STATES	 95%
	 CANADA	 5%

North America: Net Unit Case Volume by Business Unit

North America: Unit Case Volume by Category

2016 2017 2018

JUICE, DAIRY AND PLANT-BASED 2% 0% (3%)
SPARKLING SOFT DRINKS 0% 0% 1%
TEA AND COFFEE (1%) 1% 0%
WATER AND SPORTS DRINKS 5% (2%) 2%
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About This Report
SCOPE OF THE REPORT

This 2018 Business and Sustainability Report 
is The Coca‑Cola Company’s first report to 
combine overall business and sustainability 
performance, data and context, reflecting 
our journey towards integrating sustainable 
business practices across the core business. 
We also provide a Data Appendix and a Global 
Reporting Initiative Index.

Except as otherwise noted, this report  
covers the 2018 performance of  
The Coca‑Cola Company and the Coca‑Cola 
system (our company and our bottling 
partners), as applicable. Therefore, references 
to “currently,” “to date” or similar expressions 
reflect information as of December 31, 2018. 
Certain information in this report regarding 
the company and the Coca‑Cola system comes 
from third‑party sources and operations 
outside of our control. We believe such 
information has been accurately collected  
and reported, and that the underlying 
methodology is sound.

COMMON STOCK

The Coca‑Cola Company common stock is 
listed on the New York Stock Exchange, traded 
under the ticker symbol KO. The company 
has been one of the 30 companies in the Dow 
Jones Industrial Average since 1987. As of 
December 31, 2018, there were approximately 
4.27 billion shares outstanding and 207,475 
shareowners of record.

DIVIDENDS

At its February 2019 meeting, the board of 
directors increased our quarterly dividend  
2.6 percent to $0.40 per share, equivalent 
to $1.60 per share in 2019. The company 
has increased dividends in each of the last 
57 years. Dividends are normally paid four 
times a year, usually in April, July, October 
and December. The company has paid 391 
consecutive dividends, beginning in 1920.

DIRECT STOCK PURCHASE AND  
DIVIDEND REINVESTMENT

Computershare Trust Company, N.A., 
sponsors and administers a direct stock 
purchase and dividend reinvestment plan 
for common stock of The Coca‑Cola Company. 
The Computershare Investment Plan 
allows investors to directly purchase and 
sell shares of company common stock and 
reinvest dividends.

To request plan materials or learn more 
about the Computershare Investment Plan, 
you may contact Computershare, the plan 
administrator, through the mail, by phone or 
via the internet—see below.

SHAREOWNER ACCOUNT ASSISTANCE

For information and maintenance on your 
shareowner of record account, please contact:

Computershare Investor Services 
P.O. Box 505005 
Louisville, KY 40233 
Telephone: (888) COKE-SHR 
(265-3747) or (781) 575-2653 
Hearing Impaired: (800) 490-1493 
Fax: (781) 575-3605 
Email: coca-cola@computershare.com 
Internet: www.computershare.com/ 
Coca‑Cola

SHAREOWNER INTERNET  
ACCOUNT ACCESS

For account access via the internet, please 
log on to www.computershare.com/
investor. Once registered, shareowners 
can view account history and complete 
transactions online.

ELECTRONIC DELIVERY

If you are a shareowner of record, you have 
an opportunity to help the environment 
by signing up to receive your shareowner 
communications, including proxy materials, 
account statements and tax forms, 
electronically.

To enroll in e-delivery, please log on to your 
account at www.computershare.com/investor 
and click on “go paperless.” As a thank you, 
the company will have a tree planted on your 
behalf through American Forests.

FORWARD-LOOKING STATEMENTS

This presentation may contain statements, 
estimates or projections that constitute 
“forward-looking statements” as defined 
under U.S. federal securities laws. Generally, 
the words “believe,” “expect,” “intend,” 
“estimate,” “anticipate,” “project,” “will” and 
similar expressions identify forward-looking 
statements, which generally are not historical 
in nature. Forward-looking statements are 
subject to certain risks and uncertainties that 
could cause actual results to differ materially 
from The Coca‑Cola Company’s historical 
experience and our present expectations or 
projections. These risks include, but are not 
limited to, obesity and other health-related 
concerns; failure to address evolving consumer 
product and shopping preferences; increased 
competition; water scarcity and poor quality; 
increased demand for food products and 
decreased agricultural productivity; product 
safety and quality concerns; public debate 
and concern about perceived negative 
health consequences of certain ingredients, 
such as non-nutritive sweeteners and 
biotechnology-derived substances, and of 
other substances present in our beverage 
products or packaging materials; an inability 
to be successful in our innovation activities; 
an inability to protect our information systems 
against service interruption, misappropriation 
of data or breaches of security; failure to 
comply with personal data protection laws; 
an inability to be successful in our efforts to 
digitize the Coca‑Cola system; changes in the 
retail landscape or the loss of key retail or 
foodservice customers; an inability to expand 
operations in emerging and developing 
markets; fluctuations in foreign currency 
exchange rates; interest rate increases; an 
inability to maintain good relationships with 
our bottling partners; a deterioration in our 
bottling partners’ financial condition; increases 
in income tax rates, changes in income tax 
laws or unfavorable resolution of tax matters; 
increased or new indirect taxes in the United 
States and throughout the world; failure to 
realize the economic benefits from or an 
inability to successfully manage the possible 
negative consequences of our productivity 
and reinvestment program; an inability to 
attract or retain a highly skilled and diverse 
workforce; increase in the cost, disruption 
of supply or shortage of energy or fuel; 
increase in the cost, disruption of supply or 
shortage of ingredients, other raw materials, 
packaging materials, aluminum cans and other 
containers; changes in laws and regulations 

relating to beverage containers and packaging; 
significant additional labeling or warning 
requirements or limitations on the marketing 
or sale of our products; unfavorable general 
economic conditions in the United States; 
unfavorable economic and political conditions 
in international markets; litigation or legal 
proceedings; increased legal and reputational 
risk associated with conducting business 
in markets with high-risk legal compliance 
environments; failure by third-party 
service providers and business partners to 
satisfactorily fulfill their commitments and 
responsibilities; failure to adequately protect, 
or disputes relating to, trademarks, formulae 
and other intellectual property rights; adverse 
weather conditions; climate change; damage 
to our brand image, corporate reputation and 
social license from negative publicity, whether 
or not warranted, concerning product safety 
or quality, human and workplace rights, 
obesity or other issues; changes in, or failure 
to comply with, the laws and regulations 
applicable to our products or our business 
operations; changes in accounting standards; 
an inability to achieve our overall long-term 
growth objectives; deterioration of global 
credit market conditions; default by or failure 
of one or more of our counterparty financial 
institutions; an inability to renew collective 
bargaining agreements on satisfactory 
terms, or strikes, work stoppages or labor 
unrest experienced by us or our bottling 
partners; future impairment charges; future 
multi-employer pension plan withdrawal 
liabilities; an inability to successfully 
integrate and manage our company-owned 
or -controlled bottling operations or other 
acquired businesses or brands; an inability 
to successfully manage our refranchising 
activities; failure to realize a significant portion 
of the anticipated benefits of our strategic 
relationship with Monster; global or regional 
catastrophic events; and other risks discussed 
in our company’s filings with the Securities 
and Exchange Commission (SEC), including our 
Annual Report on Form 10-K for the year ended 
December 31, 2018. You should not place 
undue reliance on forward-looking statements, 
which speak only as of the date they are 
made. The Coca‑Cola Company undertakes 
no obligation to publicly update or revise any 
forward-looking statements.

Design: Ideas On Purpose, NYC. 
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ADDITIONAL INFORMATION:

Global Reporting Initiative (GRI) Index: 
Index to GRI, UN Global Compact 
Principles

UN Sustainable Development  
Goals table (pp. 41–42)	

CDP: The Coca‑Cola Company— 
Climate 2018

CDP: The Coca‑Cola Company— 
Water 2018

World Without Waste: 
Our 2018 Progress

The Coca‑Cola Company’s Human 
Rights Report 2016–2017

  The Coca‑Cola Company      Coca‑Cola System

Data Appendix

To respond to stakeholder interest and provide greater 
disclosure and transparency, we have prepared this 
Data Appendix. It provides additional financial and 
sustainability data, including performance data for our 
sustainability goals as well as other important topics. 

Some data provided is for The Coca‑Cola Company,  
while some is for the Coca‑Cola system. This is noted  
with color-coded circles. For more information on  
the Coca-Cola system see p. 7.
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Revenue & Portfolio

  The Coca‑Cola Company      Coca‑Cola System

Equity Method Investments in Publicly Traded Bottling Companies

(Top 5 based on unit case volume)

  Percent of 
Company’s 2018 
Worldwide Unit 

Case Volume

  Company’s 
Ownership 

Interest as of 
December 31, 

2018 

Coca‑Cola FEMSA S.A.B. de C.V. 12% 28%
Coca‑Cola FEMSA is the largest independent Coca‑Cola bottler in the world by volume. Coca‑Cola FEMSA operates in Mexico and 
nine other countries in Central America and South America.

Coca‑Cola European Partners plc 8% 19%
Coca‑Cola European Partners is the second largest independent Coca‑Cola bottler by volume and the largest independent bottler  
by revenues, operating in 13 countries in Europe—serving a population of more than 300 million people.

Coca‑Cola HBC AG (Coca‑Cola Hellenic) 7% 23%
Coca‑Cola Hellenic is the third largest independent Coca‑Cola bottler by volume, operating in 28 countries across three continents—
serving a population of more than 600 million people.

Coca‑Cola Icecek A.S. 4% 20%
Coca‑Cola Icecek is one of the largest independent Coca‑Cola bottlers, with operations in Azerbaijan, Iraq, Jordan, Kazakhstan, 
Kyrgyzstan, Pakistan, Syria, Tajikistan, Turkey and Turkmenistan.

Coca‑Cola Bottlers Japan Inc. 3% 18%
In 2017, Coca‑Cola West Co., Ltd. and Coca‑Cola East Japan Co., Ltd. integrated their businesses to establish Coca‑Cola Bottlers Japan, 
the largest Coca‑Cola bottler in Japan, serving a population of more than 100 million people.

2016–2018 Revenue, Operating Income and Unit Case Volume by Group

Year ended December 31, 2016 2017 2018

(Dollars are in millions) Net Operating 
Revenues

Operating 
Income

Unit Case 
Volume Growth

Net Operating 
Revenues

Operating 
Income

Unit Case 
Volume Growth

Net Operating 
Revenues

Operating 
Income

Unit Case 
Volume Growth

Europe, Middle East & Africa 	 $ 	 7,278 	 $ 	 3,668 1% 	 $ 	  7,374  	 $ 	 3,625 1% 	 $ 	 7,702 	 $ 	 3,714 2%
Latin America  3,819  1,953 (1)%  4,029  2,218 (2)%  4,014  2,321 0%
North America  10,325  2,614 1%  10,750  2,591 0%  11,768  2,453 1%
Asia Pacific  5,294  2,210 2%  5,176  2,147 1%  5,197  2,278 4%
Bottling Investments  19,735  1 (16)%  10,460  (962) (41)%  3,771  (649) (15)%
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  The Coca‑Cola Company      Coca‑Cola System

	� Note: Certain columns may not add due to rounding. Certain growth rates may not recalculate using the rounded dollar 
amounts provided. 

1	 Impact of adoption of new revenue recognition accounting standard
2	 Not applicable

Year ended December 31, 2016 2017 2018

(In millions except per share data)

Net Operating 
Revenues

Operating 
Income

Diluted Net 
Income Per 
Share From 
Continuing 
Operations

Net Operating 
Revenues

Operating 
Income

Diluted Net 
Income Per 
Share From 
Continuing 
Operations

Net Operating 
Revenues

Operating 
Income

Diluted Net 
Income Per 
Share From 
Continuing 
Operations(Unaudited) 

Reported (GAAP) 	 $ 	 41,863 	 $ 	 8,657 	 $ 	 1.49 	 	 $ 	 35,410 	 $ 	 7,599 	 $ 	 0.27 	 $ 	 31,856 	 $ 	 8,700 	 $ 	 1.57 
Items Impacting Comparability:

Asset Impairments  —  393  0.08  —  737  0.15  —  450  0.22 
Productivity & Reinvestment  —  352  0.05  —  534  0.10  —  440  0.09 
Equity Investees  —  —  0.01  —  —  0.02  —  —  0.03 
Transaction Gains/Losses  —  317  0.21  —  302  0.49  —  158  0.12 
Other Items  (9)  131  0.05  6  368  0.06  (9)  58  0.08 
Certain Tax Matters  —  —  0.02  —  —  0.83  —  —  (0.02

Comparable (Non-GAAP) 	 $ 	 41,854 	 $ 	 9,850 	 $ 	 1.91 	 $ 	 35,416 	 $ 	 9,540  	 $	 1.91 	 $ 	 31,847 	 $ 	 9,806 	 $ 	 2.08 

% Change — Reported (GAAP) (15) (10)
% Currency Impact (1) (1)
% Change — Currency Neutral (Non-GAAP) (15) (9)
% Acquisitions, Divestitures and Structural Items (17) (16)
% Impact of Accounting Changes1 N/A2 2 
% Change — Organic Revenues (Non-GAAP)  3 5 

% Change — Reported (GAAP) (12) (82) 14 474 
% Currency Impact (3) 0 (6) (33)
% Change — Currency Neutral (Non-GAAP) (9) (82) 20 506 
% Structural Impact (6) N/A2 (5) N/A2

% Change — Currency Neutral (Adjusted for Structural Items) (Non-GAAP) (3) N/A2 25 N/A2

% Impact of Accounting Changes1 0 N/A2 0 N/A2

% Change — Currency Neutral (Adjusted for Structural Items and Accounting Changes) (Non-GAAP) (3) N/A2 26 N/A2

% Impact of Items Impacting Comparability (Non-GAAP) (9) (82) 12 465 
% Change — Comparable (Non-GAAP) (3) 0 3 9 
% Comparable Currency Impact (Non-GAAP) (2) (1) (5) (4)
% Change — Comparable Currency Neutral (Non-GAAP) (1) 1 7 13 
% Comparable Structural Impact (Non-GAAP) (9) N/A2 (4) N/A2

% Change — Comparable Currency Neutral (Adjusted for Structural Items) (Non-GAAP) 8 N/A2 11 N/A2

% Comparable Impact of Accounting Changes (Non-GAAP)1 0 N/A2 0 N/A2

% Change — Comparable Currency Neutral (Adjusted for Structural Items and Accounting Changes) (Non-GAAP) 8 N/A2 11 N/A2

Reconciliation of GAAP and Non-GAAP Financial Measures  

The company reports its financial results in accordance with accounting principles generally accepted in the 
United States (“GAAP” or referred to herein as “reported”). However, management believes that certain non-GAAP 
financial measures provide investors with additional meaningful financial information that should be considered 
when assessing our underlying business performance and trends. Management also uses these non-GAAP 
financial measures in making financial, operating, compensation and planning decisions and in evaluating the 
company’s performance. Non-GAAP financial measures should be viewed in addition to, and not as an alternative 

for, the company’s reported results prepared in accordance with GAAP. Our non-GAAP financial measures do not 
represent a comprehensive basis of accounting. 

For additional details regarding the reconciliation of GAAP and non-GAAP financial measures below, see the 
company’s Current Reports on Form 8-K filed with the SEC on February 14, 2019 and February 16, 2018. This 
information is also available in the “Investors” section of the company’s website, www.coca-colacompany.com.
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  The Coca‑Cola Company      Coca‑Cola System
1	� Cash flow conversion ratio is calculated by dividing net cash provided by operating activities by net income from 

continuing operations.
2	� Adjusted free cash flow conversion ratio is calculated by dividing adjusted free cash flow by adjusted net income from 

continuing operations.

Free Cash Flow and Adjusted Free Cash Flow Conversion Ratio

Year ended December 31, 2017 2018

(In millions)

Net Cash Provided by Operating Activities 	 $ 	 6,930 		    	 $ 	 7,320 
Purchases of Property, Plant and Equipment (1,675) (1,347)

Free Cash Flow (Non-GAAP)  5,255  5,973 
Plus: Cash Payments for Pension Plan Contributions  111  —

Adjusted Free Cash Flow (Non-GAAP)  	 $ 	 5,366 	 $	 5,973 

Net Income from Continuing Operations 	 $ 	 1,182 	 $ 	 6,727
Noncash Items Impacting Comparability:

Asset Impairments  631 925
Equity Investees  71  120 
Transaction Gains/Losses  1,663  479 
Other Items  57  335 
Certain Tax Matters  3,583  (92)

 6,005  1,767 

Adjusted Net Income from Continuing Operations (Non-GAAP) 	 $ 	 7,187 	 $ 	 8,494 

Cash Flow Conversion Ratio1 586% 109%
Adjusted Free Cash Flow Conversion Ratio (Non-GAAP)2 75% 70%

Reconciliation of GAAP and Non-GAAP Financial Measures  

The company reports its financial results in accordance with accounting principles generally accepted in the 
United States (“GAAP” or referred to herein as “reported”). However, management believes that certain non-GAAP 
financial measures provide investors with additional meaningful financial information that should be considered 
when assessing our underlying business performance and trends. Management also uses these non-GAAP 
financial measures in making financial, operating, compensation and planning decisions and in evaluating the 
company’s performance. Non-GAAP financial measures should be viewed in addition to, and not as an alternative 

for, the company’s reported results prepared in accordance with GAAP. Our non-GAAP financial measures do not 
represent a comprehensive basis of accounting. 

For additional details regarding the reconciliation of GAAP and non-GAAP financial measures below, see the 
company’s Current Reports on Form 8-K filed with the SEC on February 14, 2019 and February 16, 2018. This 
information is also available in the “Investors” section of the company’s website, www.coca-colacompany.com.
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  The Coca‑Cola Company      Coca‑Cola System

	� Note: Certain columns may not add due to rounding. Certain growth rates may not recalculate using the rounded dollar 
amounts provided. 

1	 Impact of adoption of new revenue recognition accounting standard
2	 Not applicable

Reconciliation of GAAP and Non-GAAP Financial Measures  

The company reports its financial results in accordance with accounting principles generally accepted in the 
United States (“GAAP” or referred to herein as “reported”). However, management believes that certain non-GAAP 
financial measures provide investors with additional meaningful financial information that should be considered 
when assessing our underlying business performance and trends. Management also uses these non-GAAP 
financial measures in making financial, operating, compensation and planning decisions and in evaluating the 
company’s performance. Non-GAAP financial measures should be viewed in addition to, and not as an alternative 

for, the company’s reported results prepared in accordance with GAAP. Our non-GAAP financial measures do not 
represent a comprehensive basis of accounting. 

For additional details regarding the reconciliation of GAAP and non-GAAP financial measures below, see the 
company’s Current Reports on Form 8-K filed with the SEC on February 14, 2019 and February 16, 2018. This 
information is also available in the “Investors” section of the company’s website, www.coca-colacompany.com.

Net Operating Revenues by Operating Segment

Year ended December 31, 2016 2017 2018

(In millions)
Europe, 
Middle 
East & 
Africa

Latin 
America

North 
America Asia Pacific

Europe, 
Middle 
East & 
Africa

Latin 
America

North 
America Asia Pacific

Europe, 
Middle 
East & 
Africa

Latin 
America

North 
America Asia Pacific

Reported (GAAP) $	 7,278 $	 3,819 $	 10,325 $	 5,294 $	 7,374 $	 4,029 $	 10,750 $	 5,176 $	 7,702 $	 4,014 $	 11,768 $	 5,197 
Items Impacting Comparability:

Other Items — — (18) —  —  —  (10)  —  —  — —  — 

Comparable (Non-GAAP) $	 7,278 $	 3,819 $	 10,307 $	 5,294 $	 7,374 $	 4,029 $	 10,740 $	 5,176 $	 7,702 $	 4,014 $	 11,768 $	 5,197 

2015 2016 2017

Reported (GAAP) $	 7,587 $	 4,074 $	 9,951 $	 5,252 $	 7,278 $	 3,819 $	 10,325 $	 5,294 $	 7,374 $	 4,029 $	 10,750 $	 5,176 
Items Impacting Comparability:

Other Items — — (24) — — — (18) —  —  —  (10)  — 

Comparable (Non-GAAP) $	 7,587 $	 4,074 $	 9,927 $	 5,252 $	 7,278 $	 3,819 $	 10,307 $	 5,294 $	 7,374 $	 4,029 $	 10,740 $	 5,176 

% Change — Reported (GAAP) (4) (6) 4 1 1 5 4 (2) 4 0 9 0 
% Currency Impact (3) (18) 0 1 (2) 0 0 (4) (1) (9) 0 1 
% Change — Currency Neutral (Non-GAAP) (1) 12 4 (1) 3 5 4 1 6 8 10 0 
% Acquisitions, Divestitures and Structural Items (4) 0 0 (2) (2) 0 2 0 1 0 (1) (1)
% Impact of Accounting Changes1 N/A2 N/A2 N/A2 N/A2 N/A2 N/A2 N/A2 N/A2 (3) (3) 11 (5)
% Change — Organic Revenues (Non-GAAP) 3 12 4 1 5 6 3 1 7 11 0 5 
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Operating Income by Operating Segment

Year ended December 31, 2016 2017 2018

(In millions)
Europe, 
Middle 
East & 
Africa

Latin 
America

North 
America Asia Pacific

Europe, 
Middle 
East & 
Africa

Latin 
America

North 
America Asia Pacific

Europe, 
Middle 
East & 
Africa 

Latin 
America

North 
America Asia Pacific

Reported (GAAP) $	 3,668 $	 1,953 $	 2,614 $	 2,210 $	 3,625 $	 2,218 $	 2,591 $	 2,147 $	 3,714 $	 2,321 $	 2,453 $	 2,278 
Items Impacting Comparability:

Productivity and Reinvestment  32  (2)  134  1  26  7  241  10  (3)  4  175  (4)
Other Items  —  76  (47)  —  —  —  (14)  —  —  —  37  — 

Comparable (Non-GAAP) $	 3,700 $	 2,027 $	 2,701 $	 2,211 $	 3,651 $	 2,225 $	 2,818 $	 2,157 $	 3,711 $	 2,325 $	 2,665 $	 2,274

Reconciliation of GAAP and Non-GAAP Financial Measures  

The company reports its financial results in accordance with accounting principles generally accepted in the 
United States (“GAAP” or referred to herein as “reported”). However, management believes that certain non-GAAP 
financial measures provide investors with additional meaningful financial information that should be considered 
when assessing our underlying business performance and trends. Management also uses these non-GAAP 
financial measures in making financial, operating, compensation and planning decisions and in evaluating the 
company’s performance. Non-GAAP financial measures should be viewed in addition to, and not as an alternative 

for, the company’s reported results prepared in accordance with GAAP. Our non-GAAP financial measures do not 
represent a comprehensive basis of accounting. 

For additional details regarding the reconciliation of GAAP and non-GAAP financial measures below, see the 
company’s Current Reports on Form 8-K filed with the SEC on February 14, 2019 and February 16, 2018. This 
information is also available in the “Investors” section of the company’s website, www.coca-colacompany.com.
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1	� According to an analysis by Accenture Media Management commissioned by the International Food & Beverage 

Alliance, measuring industry compliance. Accenture’s analysis includes a globally representative sample of markets. 
Some markets are repeated to obtain a comparison year on year. Audience threshold used in Accenture’s study was 
more than 50% children younger than 12. 

2 	 Not available as of April 24, 2019 

Portfolio

Year ended December 31, 2010 2011 2012 2013 2014 2015 2016 2017 2018

VOLUME (in billions) 
Volume — Unit Cases 25.5 26.7 27.7 28.2 28.6 29.2 29.3 29.2 29.6
Volume — Liters 144.8 151.6 157.3 160.1 162.4 165.8 166.4 165.8 168.1

RESPONSIBLE MARKETING
(Market responsibly, including no advertising to children under the age of 12 anywhere in the world.1)
Print 100% 100% 100% 100% 100% 100% not available2

Online 100% 100% 99.5% 99.8% 100% 99.8% not available2

Television 94% 96.9% 88.5% 97.0% 95.2% 95.0% not available2

LOW- AND NO-CALORIE PORTFOLIO
Low- or no-calorie sales (percent of volume sold that is low- or no-calorie) 25.2% 27% 27.2%
Percent of the Company’s sparkling soft drink brands available in packages of 250 milliliters (8.5 ounces) or less about 40% > 40% 44%

FRONT OF PACKAGE LABELING
Provide transparent nutrition information, featuring calories on the front of all of our packages. Nearly all 

markets
Nearly all 

markets
Nearly all 

markets
Nearly all 

markets
Nearly all 

markets
Nearly all 

markets
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1	� The calculation of progress toward our “drink in your hand” goal has been internally vetted using accepted and relevant 

scientific and technical methodologies, which are aligned with GHG Protocol Scopes 1, 2 and 3. Due to the nature of our 
franchise bottling system, our manufacturing emissions are normally split between Scopes 1 and 2 for company-owned 
facilities and Scope 3 for bottling partner facilities. However, in our “drink in your hand” calculations, we consider the 
full Coca‑Cola system (including franchise bottling partners) in the calculation of our manufacturing, distribution and 
refrigeration emissions. 

2	� This number includes charitable grants awarded by The Coca-Cola Foundation and donations made by 
The Coca‑Cola Company.

Year ended December 31, 2010 2011 2012 2013 2014 2015 2016 2017 2018

CARBON 

Reduce the carbon footprint of the “drink in your hand” by 25% (2010 baseline).1
Draft reduction targets have been set  

through 2020 by business units. 12%  	 14%  	 19% 21%

GIVING BACK 

Give back at least 1 percent of the company’s operating income annually.

Total Dollars (in millions)2 	 $	 101 	 $	 124 	 $	 102 	 $	 143 	 $	 126 	 $	 117 	 $	 106 	 $	 138 $    125
% of Operating Income 1.2% 1.2% 0.9% 1.4% 1.3% 1.9% 1.2% 1.6% 1.5%

WATER

Safely return to communities and nature an amount of water equivalent to what we use in 
our finished beverages and their production.

% of Sales Volume Replenished 94.0% 115.0% 132.9% 150.0%  155.0% 
Total Water Replenished (liters of water in billions)  153.6  190.9  221.2  248.3 257.0

Improve water efficiency in manufacturing operations by 25%.

Ratio of Water Used Per Liter of Product Produced 2.03 1.98 1.96 1.92  1.89
% Water Used Reduction Since 2010 10% 12% 13% 15%  16%

WOMEN

Enable the economic empowerment of 5 million women across  
our global value chain.

# of Women Economically Enabled (cumulative)
program 

launched 131,000 296,452 552,164 864,996 1,237,734 1,751,626 2,413,079  3,278,866
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1	� Our method to track our 58% packaging collection rate against our 2020 goal focused on our predominant package types 

(glass bottles, steel and aluminum cans and PET plastic bottles), which make up approximately 85% of our portfolio. 
Because of new data that we have available to us, our 56% collection rate against our World Without Waste goals takes 
into account a more inclusive collection rate, representing all of our consumer packaging—including beverage cartons, 
juice boxes and pouches, etc. (see p. 24). 

2	� Our percentage calculations of progress toward collection of 100% of the equivalent of the consumer packaging we sell has 
been internally vetted using relevant scientific and technical methodologies, but those methodologies are evolving as the 
industry learns more about calculating collection in different markets. We are working to improve our data collection and 
measuring systems. As systems and methodologies improve, we will revisit our prior estimates to ensure their accuracy and 
make any necessary corrections to our public reporting. 

Year ended December 31, 2013 2014 2015 2016 2017 2018

HUMAN RIGHTS

Achieve at least 98% compliance with independent franchise bottling partners and 95% compliance with 
our Supplier Guiding Principles (SGP) among our suppliers.

% of Direct Suppliers Compliant 86% 90% 92% 90% 88% 89%
% of Bottling Partners Compliant 83% 88% 90% 89% 87% 89%

PACKAGING1

Work with our partners to recover and recycle the equivalent of 75% of the bottles and cans we introduce 
into developed markets.

% of Bottles and Cans We Refilled or Helped Recover Equivalent to What We Introduced into 
the Marketplace 61% 59% 59% 59%  58%2

% of Bottles and Cans We Refilled or Helped Recover Equivalent to What We Introduced into the Marketplace 
Taking Additional Packaging Types into Consideration (See p.24) 56%

AGRICULTURE

Sustainably source our key agricultural ingredients.

2014: �Developed the seven-step Supplier Engagement Program and convened 14 workshops.
2015: �Finalized Supplier Engagement Program guidance document;  procured 100 percent of our coffee and 

tea from sustainable sources; on track to sustainably source our key agricultural ingredients by 2020.

% of key ingredients sustainably sourced 8% not available not available 44%

 Apples not available 0–25% 26–50%
 Beet Sugar 51–75% 51–75% 51–75%
 Cane Sugar 0–25% 0–25% 0–25%
 Coffee 76–100% 76–100% 76–100%
 Corn 0–25% 0–25% 51–75%
 Grapes not available 26–50% 26–50%
 Lemons 51–75% 51–75% 51–75%
 Mangos not available not available 0–25%
 Oranges 0–25% 0–25% 26–50%
 Soy not available not available 76–100%
 Tea 76–100% 76–100% 76–100%
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The FIFA World CupTM Trophy Tour 
by Coca-Cola—the longest Trophy 
Tour in history—kicked off in Moscow 
in September 2017 and traveled to 
16 Russian cities before going to over 
50 countries across six continents. 
It returned to the host country nine 
months later to visit nine more Russian 
cities. As the exclusive organizer of the 
Trophy Tour, Coca-Cola got a unique 
opportunity to illuminate the roof of 
Luzhniki stadium, the arena that hosted 
the opening and the closing matches of 
the 2018 FIFA World Cup Russia.TM
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